
Module I

Business Research: – Definition and significance - Features of 
business research – The research process – Variable - Proposition - 
Types of research – Exploratory and causal research –Theoretical and 
empirical research - Basic and applied research - Descriptive research 
- Phases of business research – Research Hypothesis – Characteristics 
– Research in an evolutionary perspective – Role of theory in research 
- Theory building - Induction and Deduction Theory.

(10 Hours, 15marks)

Module II

Research Design – Definition – Types of research design – 
Exploratory and causal research design - Descriptive and experimental 
design – Types of experimental design – Validity of findings – Internal 
and external validity – Variables in research – Measurement and 
scaling – Different scales –Construction of instrument - Validity and 
reliability of instrument 

(15 Hours, 15marks)

Module III

Data Collection: - Types of data – Primary Vs secondary data – 
Methods of primary data collection – Survey Vs observation – 
Experiments – Construction of questionnaire and instrument – 
Validation of questionnaire – Sampling plan – Sample size – Sampling 
methods
- Determinants of optimal sample size – Sampling techniques – 
Probability Vs non probabilitysamplingmethods.

(15 Hours, 20marks)

Module IV

Data Processing: Processing stages - Editing - Coding and data entry – 
Validity of data – Qualitative Vs quantitative data analysis – 
Frequency table - Contingency table - Graphs - Measures of central 



tendency and index number – Testing of Hypothesis - Bivariate and 
multi variate statistical techniques – Factor analysis – Discriminant 
analysis- Cluster analysis – Interpretation.

(15 Hours, 20marks)

Module V

Research     Report:Different     types   –     Contents     of  report      –     
Need of executive summary – Chapterisation – Contents of chapter – 

Report writing stages – The role of audience – Readability – 
Comprehension – Tone – Final proof – Report format – Title of the 

report – Ethics in research – Subjectivity and objectivity in research. 
(09 Hours, 10 marks)


