
BCM2C02 MARKETING MANAGEMENT

Module I

Marketing Management: The value of marketing–Core marketing 
concepts–The new marketing realities–Philosophy of marketing - 
Creating long term loyalty relationships – Marketing management tasks –
Analyzing consumer markets-Factors influencing consumer behaviour-
Buying decision process - market segmentation; bases for segmenting 
consumer markets – market targeting - marketing of services - rural 
marketing in India; potential, challenges and strategies.

(20 Hours, 20marks)

Module II

Creating and Capturing Value: The fundamentals of product 
management; product levels; customer value hierarchy– Classification of 
product–Managing brands and brand equity- Product and Services 
differentiation-Product and brand relationships - Product Life Cycle 
Marketing Strategies - New product development-Packaging, labeling, 
Warranties and Guarantees.

Pricing to capture value; setting the price; methods of pricing; pricing 
strategies; pricing for rural markets.

(20 Hours, 20marks)

Module III

Delivering Value: Distribution -marketing channels and value networks-
role of marketing channels-channel design and management decision-
channel integration and system-conflict, cooperation and competition-
Managing retailing, wholesaling and logistics-Direct and online 
marketing

(10 Hours, 10marks)

Module IV
Communicating Value: Integrated Marketing Communications; role of 



marketing communication; developing effective communication; 
marketing communication mix - managing advertising; deciding on 
media and measuring effectiveness ; communicating to rural audience- 
Sales Promotion-Personal selling; principles of personal selling-Events 
and experiences-Public relation-Interactive marketing-word of mouth 
marketing.

(15 Hours, 15 marks)

Module V

E-commerce and E-marketing: Concept and nature; Reason for growth of 
e-marketing - E- commerce marketing practices; types of E-commerce; 
E-commerce business models; E-commerce marketing strategies - M-
commerce marketing practices- Electronic Payment System-Security 
issues in Ecommerce.

(15 Hours, 15marks)


