Course Code BBAS5 B08
Title of the Course BUSINESS RESEARCH METHODS
Semester 5
No. of Credits 4
No. of Contact Hours 64 Hrs
Hours/week 4 Hrs
Module I : Business Research:Meaning and Definition - Features of Business

Research — Phases of Business Research .Theory Building -Induction and Deduction
Theory - Concept - Operational Definition - Variable — Proposition. Hypothesis —
Types of Hypothesis. Types of Business Research: Basic and Applied — Exploratory -
Descriptive and Causal.

Module 11 : Research Design:Research Design - Research Problem Identification —
Identifying Research Gap — Setting Of Objectives And Hypotheses — Identifying The
Variables - Dependent - Independent And Intervening Variables — Sampling Plan —
Sample Size — Sampling Methods —Steps In Developing A Research Design.

Module 11l : Data and Method of Research:Typesof Data — Primary Data:
Meaning — Sources. SecondaryData- Meaning - Sources of Secondary Data-
Limitation of Secondary Data. Exploratory Research: Objectives - Methods -
Experience Survey - Secondary Data Analysis - Case Study - Pilot Study by Focus
Group Interview. Method of Primary Data Collection: Survey- Types of Survey-
Measurement and Scaling: Nominal - Ordinal — Interval and Ratio Scale — Criteria
for Good Measurement — Reliability and Validity. Survey Instrument: Questionnaire
and Schedule- Essentials of a Good Survey Instrument.

Module IV : Data Processing and Analysis: Processing Stages - Editing - Coding
and Data Entry — Descriptive Analysis under Different Types of Measurements -
Percentages - Frequency Table - Contingency Table - Graphs - Measures of Central
Tendency ,dispersion and Index Number -Interpretation.

Module V : Report Writing and Presentation: Research Report - Types of
Reports — Content ofReport — Style of Reporting — Steps in Drafting Reports —
Quialities of a Good Report —Documentation — Citation — Footnotes — References
— Bibliography — APA and MLA - Formats inWriting References and
Bibliography.
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